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Competitor Insights
When it comes to marketing, it is important to
know your market and your competitor. With
knowing comes the scope of learning.
Therefore, understanding your competitor
might be the best lesson for you to grow. AI
can help you to generate competitor insights
so that you can always be aware and be one
step ahead in the game. Analyzing your
competition will help you to identify the gaps
and improve your strategy. It will provide you
with new ideas to stay relevant in the market.
You can not only learn from your competitors'
finest practices but also avoid some of the
blunders they've made. By researching your
competitors, you may anticipate issues and
make the required preparations to avoid or
confront them head-on. This might decide
whether your items succeed or fail.

 

Competitor Analysis with
AI gives you the
advantage of knowing
and learning from your
competitor. To keep
ahead of the competition
AI gives you complete
knowledge of the market
by analyzing and
drawing insights from
your competition.
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AI-powered Chatbots have been a game-
changer. It has streamlined the marketing
process for both marketers and customers.
Earlier, visitors used to get information about
various things, any new updates, but with AI-
driven Chatbots you can track the activities of
visitors to respond to them based on their
interest. AI-powered Chatbots can generate
authentic responses in real-time. Visitors
visiting your website won't have to wait for
any assistance, Chatbots can be structured to
greet them and help them with the process.
By boosting customer service, bringing
personality to your brand, and answering
questions, chatbots are transforming
organizations and sectors. 

AI-Powered Chatbots
Chatbots can track
customer behavior and
automatically generate
responses according to
their interests. A chatbot
can help you to reduce
your workload and make
sure every customer gets
personalized attention.
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 Lookalike targeting: Using audience segmentation identify your
highest intent consumers and match them to your data co-op,
which has 1.2 billion digital profiles, to find audiences who look
and act like your ideal customer across social platforms.
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Audience targeting
The time for manually conducting ad optimization chores is past; instead, turn to an
artificial intelligence technology for assistance. This technology is meant to track ad
campaigns and then produce insights or optimize them automatically. AI is highly
popular in targeting and audience segmenting. You can put a pixel on your website
with the help of AI technologies to learn from user behavior and activities. One
advantage is that you can segment your audience and enhance targeting, regardless
of which social or search platform you use. Instead of attempting to reach out to
everyone in the same manner, you can develop content that resonates with each
category using new and enhanced segmentation. Here are few ways to target your
audience. 

 
Demographic and interest targeting: Use demographic
details about your ideal customer, such as age, gender,
and interests, to find new audiences with matching
characteristics.

 Contextual targeting: Showcase your brand alongside content that
your ideal customer is interested in, such as fashion and beauty,
business and finance, technology, or home and garden,  and your
ads are displayed on our partner sites specific to your industry.



Many businesses struggle to effectively anticipate
sales: four out of every five sales organizations get
their forecasts inaccurate by more than 10%. This
could result in poor investment selections, an
overabundance or shortage of salesmen, or stock
difficulties. Therefore by incorporating the combo of
data, analytics, and AI you can make revolutionary
changes by predicting sales figures. In the field of
sales, artificial intelligence allows for the creation of
prediction models that analyze datasets and identify
aspects that influence profit. The AI component of
the program aids in the interpretation of data
without prejudice and predicts outcomes faster than
humans. Sales forecasting software-driven by AI
gathers data and browses through data signals like
emails, meetings, and even phone conversations,
analyzing how they link to sales outcomes. These
insights are included in the sales pipeline, and AI
gives data rating and visibility, as well as advising
sales reps on the best next steps to take.

Sales Prediction
AI can help you to
forecast sales by
collecting and analyzing
data to draw insights. AI  
thus provides greater
visibility and reliability
to your sales pitches.
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DIGITAL TRANSFORMATION PARTNER 
Applications | Automation | Analytics 

Tech Falcon LLC is a digital transformation partner for enterprises
as they embark on their digital transformation journey. We are
headquartered in Dubai. We help clients in manufacturing,
projects, distribution, public sector, real estate, and public sector to
achieve business and operational goals with business applications,
automation, and analytics services. 

Office No 125, 
Al Ferdous 4, 
Al Wasl Road, Dubai. 

Phone: +971 45 965 555
Email: info@techfalcon.ae
Website: https://techfalcon.ae

Contact us:

Connect with us:

linkedin.com/company/tech-falcon-dubai

facebook.com/techfalcondubai

https://twitter.com/techfalcondub


